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C. B. C. S. FOR B.COM. PROGRAMME  
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CC 202 - Indian Financial System 

 

Program Name Bachelor of Commerce 

Semester  Third 

Paper Number CC 202 

Course Name Indian Financial System 

Course Type CORE 

Effective From June 2021 

0bjective To make students familiar with Indian Financial System  

 

 

Unit 

No. 

Content Marks Credit 

1 Overview of the Indian Financial System: 

 Pre and post liberalization overview of Indian Financial system, 

Organizational structure of Indian financial system, Major components - 

Financial Markets, Financial Institutions / Intermediaries, Financial 

Instruments, Functions and role of financial system. 

(b) Regulatory and Promotional Institutions:  

Objectives and functions of Reserve bank of India, Security Exchange 

Board of India, Insurance Regulatory Development Authority. 

25 % 0.75 

2 Financial Markets:  

Money Market: Meaning, Features, Constituents of organized money 

market. 

Capital Market: Meaning, Features, Functions, Money market V/S 

Capital market 

Primary Market: Meaning, Types of primary issues - public, Right and 

Private placement, Issue Mechanism. 

Secondary market: Functions, Organizations, Management and 

Membership of Stock exchanges, Listing and trading of securities, Stock 

Exchanges in India  

25 % 0.75 

3. Financial Institutions:  

Commercial Banking: Functions of Commercial banks, Nationalization 

of commercial banks - Meaning, Achievements and Problems.  

Non Performing Assets: 

Meaning, Types, Reasons, Impact and Non performing assets 

management, 

Non banking finance companies: Meaning, Types, Growth and 

Regulation. 

Insurance: Meaning, Features, Role, Introduction to LIC, GIC and List 

of public and private sector life and nom-life insurance companies.. 

Mutual funds: Concept, Advantages, History of MFs in India. 

25 % 0.75 

4. Capital Market instruments:  

Equity Shares - Meaning, Features, Advantages and Limitations, 

Preference shares - Meaning, Types, Advantages and Limitations, Equity 

Share V/S/ Preference Share, Debentures - Meaning, Types, Advantages 

and Limitations, New Instruments. 

Money market instruments:  

Call / Notice Money Market, Treasury Bills, commercial Papers, 

Certificate of Deposit, Commercial bills 

25 % 0.75 

 



Recommending Reading: 

1. Pathak Bharati (2008) : The Indian Financial System, Pearson Education 

2. M Y Khan (2007) : Indian Financial System, The McGraw - Hill Companies 

3. Hitesh S. Viramgami, Indian Financial System, APH Publishing Corporation, New Delhi 









H .N.G.UNIVERISTY PATAN 

CC 201 
Business Environment and Economic Policies : I 

 
Objective L The main objective of the paper is to make the students familiar with the 
main problems of business environment of India. The course also aims to introduce the 
economic policies of India. 

 
Unit – 1:  Indian Business Environment : 
 
 Concept , Characteristics, Components and importance of business environment, Indian 
business  environment. 
 
Unit -2:  National Income, savings and investment in india : 
  

Concept of national income, method of measuring (estimation) of national income (product 
method, income method & expenditure method ), trends of national income during planning, 
causes of slow growth of national income, suggestion to raise national income. 
 
Meaning of savings, Trends of savings, causes of law rate of savings. 
Meaning of investment , Trends of investment, and causes of law rate of investment  
 

Unit -3:  Balance of trade and Balance of Payments :  
  

Meaning , difference between balance of trade and balance of payments, components of 
balance of payments , trends of balance of payments in India, causes of deficit disequilibrium 
balance of payments in India, methods (measures) of correcting deficit (disequilibrium )in the 
balance of payment. 
 

Unit -4:  Industrial Development and Industrial Policy in India: 
  

Industrial progress during planning, public and private sectors, concept, merits and demerits 
introduction  of industrial policy in  free India, industrial policy of 1991, concept of 
liberalization and privatization, advantages and disadvantages of privatization concept of make 
in India and start-up India. 

 
References : 

 
1. Sundaran & Black, The International Business Environment, Prentice Hall, New Delhi 
2. Agrawal A.N., Indian-Economy nad Society, S.Chand Publication New-Delhi. 
3. Khan Faruk A., Business & Society, S.Chand Publication New-Delhi. 
4. Duttt R And Sundaram KPM. Indian Economy, Himalaya Publishing House, New-Delhi 
5. Misra S K & Puri V.K.Indian Economy, Himalaya Publishing House, New-Delhi 
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6. Hedge lan, Environment Economics, Macmillan, Hamsphire. 
7. Sinha V.C., Business Environment, Sahitya Bhavan Publisher, Agra 
8. Swami H.R.Gupta, B.P.Vaishnaw, B.L. Economics & Business Environment, Ramesh 

Book depot, New-Delhi. 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 
H.N.G.UNIVERSITY, PATAN 

 
S.Y.B.Com Semester   3 ECONOMICS 

SE-201 F 
Co- Operation-I 

 
Unit-I  (A) Formation of a Co-Operative Society 
 (B)  Function and working of Co-operative processing societies 
 1.  Co- Operative Sugar Factories. 
 2. Co-Operative Milk Processing Union 
 3. Co-Operative Ginning and Pressing societies. 
 4. Co-Operative Spinning Mills. 
 5. Co-Operative Ground Nut oil and Rice Mills 
 
Unit-II (A) Agricultural credit 

1. Nationalized Banks and agricultural credit 
2. Role of NABARD  in Agricultural credit 
3. Role of primary Co-operative credit society in agriculture 

(B) Milk Co-operative movement in north Gujarat : Introduction of Banas, Sagar and Sabar Dairy  
 
Unit III  (A) 

1. Long Term agricultural credit rural development banks: Their functions. 
2. Role of development of Urban Co-operative banking in Gujarat 

 
 (B)  Co-Operative farming in India : advantage , disadvantage. 
 
Unit IV  (A) Management of Co-Operative Societies & Introductions of some co-operative institutions.  

(1) Role of the General body 
(2) Board of Directors: Function and Responsibility 
(3) Functions and powers of Registrar of Co-operative societies. 

 (B)  Introduction of NCCE, NDDB , COOP, NCCT 
 

 
  

   
    
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



HEMCHANDRACHARYA NORTH GUJARAT UNIVERSITY, PATAN 

B.COM PROGRAMME  

 CHOICE BASED CREDIT SYSTEM (C. B. C. S.) SYLLABUS  

CE- 201:: Advance Export Marketing 

 

Unit 

No. 

Course Content  Weightage Credit  

1 Advance Export Marketing: meaning, Export 

through middlemen, Direct Export system, 

Preparation for export, product development 

for exports,   Export Procedure: Bill of lading 

and its functions, Documents required for 

shipping. Bill of Exchange.  

25 % 0.75 

2 Export environment: meaning, Economic 

environment, Political environment, legal 

environment, Cultural environment, Export 

Pricing: Cost concept for Export pricing, 

Objectives of pricing, Factors affecting to 

pricing, Methods of pricing.  

      25 % 0.75 

3 Branding: meaning, Brand value and Brand 

strategies, Advantages and disadvantages of 

branding, Brand positioning.  

Packing for Exports: packing for export, 

Elements of packing, Technical consideration 

for packing, Packing in Developing countries, 

packing in Indian industries.  

      25 % 0.75 

4 Advertising for Exports: Advertising 

message, Culture aspect of advertising, 

Advertising Agencies for Export market, 

media of advertising for Export market, 

Personal selling: meaning, Method of personal 

selling, process of personal selling, advantages 

of personal selling,  

     25 % 0.75 

Programme Name  Bachelor of Commerce 

Semester :- 3 Three 

Course Code  CE 201 

Course Name  Advance Export Marketing 

Course Type  CORE ELECTIVE (CE) 

Effective From June -2020 



 

Reference Books:  

1. P.K.Khurana, Export Management, Book Age Publication.  

2.  Marketing Management in Practice, Kumar Prakashan.  

3.  Prin. R.C.Patel, Marketing,  Popular prakasan.  

4. Parul Gupta, Export Import Management, McGraw Hill Publication.  



HEMCHANDRACHARYA NORTH GUJARAT UNIVERSITY, PATAN 

B.COM PROGRAMME  

 CHOICE BASED CREDIT SYSTEM (C. B. C. S.) SYLLABUS  

CE- 202:: Product Innovation and Product Line 

 

Unit 

No. 

Course Content  Weightage Credit  

1 Product and Product Mix: Introduction, 

Concept of Product, Types of Product, 

Concept of Product Mix, Product Mix 

Dimensions, Factor affecting Product Mix, 

Product Mix Strategies, and Objectives of 

Product Mix Change 

25 % 0.75 

2 Product line and New Product: Concept and 

types of product line, Concept and Reasons for 

Developing New Product, Reasons for 

developing new product, Stages in New 

Product Development Process, Causes of 

Product Failure 

      25 % 0.75 

3 Product Life Cycle (PLC): meaning, Stages 

of Product Life Cycle, Introduction stage, 

Growth Stage, Maturity Stage, Decline stage, 

Marketing Strategies for different stages of 

PLC, Limitations of PLC. 

      25 % 0.75 

4 Branding &Consumer 

Adoption:Introduction, Types of Branding, 

Importance of Branding, Branding decisions. 

Concept of Product Diffusion, Concept of 

Consumer Adoption, Factors affecting 

consumer adoption. 

     25 % 0.75 

Reference Books:  

(1).  Dr. R B Rudani, Basics of Marketing Management, S Chand.  

Programme Name  Bachelor of Commerce 

Semester :- 3 Three 

Course Code  CE 202 

Course Name  Product Innovation and Product Line  

Course Type  CORE ELECTIVE (CE) 

Effective From June -2020 



(2).   Philip Kotler, Principles of Marketing, Pearson  



HEMCHANDRACHARYA NORTH GUJARAT UNIVERSITY, PATAN 

B.COM PROGRAMME  

 CHOICE BASED CREDIT SYSTEM (C. B. C. S.) SYLLABUS  

SE- 201 :: Advance Marketing Management 

 

Unit 

No. 

Course Content Weightage Credit 

1 Marketing Environments: Organizational 

Marketing system. Marketing environments. 

Internal environments and External 

environments. Micro environments- 

Company, Suppliers, Marketing 

Intermediaries, Customers, Competition.  

25 % 0.25 

     2 Macro environments: Demographic 

environments, Economic environments, 

Natural environments and Technological 

environments. Marketing channels: 

Intermediaries of Marketing channels. Types 

of Marketing channels. Selection of Marketing 

channels. 

     25% 0.75 

      3 Marketing strategy: Meaning and 

significance of Marketing strategy. Process of 

Marketing strategy. Product positioning. 

Factors affecting to marketing strategy. 

Managing the marketing Efforts. Growth 

strategy and its types. 

     25% 0.75 

      4 Marketing communication: Meaning and 

significance of Marketing communication. 

Process of Marketing communication. 

Decisions of Marketing communication. 

 Marketing Promotion: Meaning and 

components of Marketing promotion.  

Marketing promotion mix. Objectives of 

     25% 0.75 

Programme Name  Bachelor of Commerce 

Semester :- 3 Three 

Course Code  SE 201 

Course Name  Advance Marketing Management 

Course Type  SUBJECT ELECTIVE (SE) 

Effective From June -2020 



Marketing mix. Strategies of marketing mix. 

Reference Books:  

1. Dr. Ajay Trivedi, Dr. Shakina Tabbsum A. Munshi and Hidayatull K. Meman, 

Advanced Marketing Management (Text & Cases), Himalaya Publishing House.   

2. Philip Kotler,  Marketing Management, Prentice Hall. 

3. Advanced Marketing Management, CJamnadas And Company.  

4. Dr. K. Karunakaran, Marketing Management, Himalaya Publishing House.  
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BB.Com. Sem : III 
CC: 204 : Commercial Communication 

 
Unit : I   Text  : Petals of Life (Section I)  –  Oxford University 

PPress, New Delhi 
(18)) 

 [ One very long question with an internal option 
from unit I : Chapter 1 to 3] 

 

   
Unit : II  Grammar  (17)) 
 (a)  Adjectives & Adverbs 

(b)  Subject Verb Agreement 
 

 [ Objective type questions with multiple choices 
from unit II ] 

 

   
Unit : III  Banking Correspondence Letters  (18)) 
 (a)  Opening a Savings Account 

(b)  Error in the Passbook 
(c)  Stop Payment of the Cheque 
(d)  Impolite Behaviour of a Bank Employee 
(e)  Intimating the Loss of a Debit Card / ATM Card  
(f)  Asking for a Loan 

 

 [ One letter with an internal option from unit III ]  
   
Unit : IV  (A)  E--Commerce  (08)) 
 (i)  E-Commerce : Concept 

(ii)  Advantages of E-Commerce 
(iii) Disadvantages of E-Commerce 

 

 [ One descriptive question with an internal option 
from unit IV (A) ] 

 

Unit : IV (B)  Business Letters  (09)  
 (i)   Placing an Order 

(ii)  Execution (Delivery) of Order 
(iii) Cancellation of Order 

 

 [ One descriptive letter with an internal option from 
unit IV (B) ] 

 

 

 



OObjectives of the Course: 
(1)  To aquaint the students with linguistic usages of text through 

stories which develop a liking for the language and efficient use of 
it. 

(2) To equip the students with the basic concepts of grammar like 
Adjectives and Adverbs and its skillful and efficient usages. 

(3) To develop banking correspondence skills and accuracy among the 
students in drafting banking letters. 

(4) To make the students aware about the concept of E-Commerce, its 
advantages and disadvantages in modern era. 

(5) To equip the students in drafting business letters in placing order, 
execution of order and cancelling the order. 

 

Reference Book: 
1. English Communication – Madhumita Chakraborty, Sumita Puri, 

Jyoti Jakhar Dahiya, McMilllan Education, Ahmedabad 

2. Interactive English – Board of Editors, McMillan Education India, 

Ahmedabad 

3. A Textbook of English and Communication Skills – Dr. Richa 

Mishra and Dr. Ratna Rao, McMillan Education India, 

Ahmedabad 

4. Business Communication and Organisational Management by 

Rohini Aggrawal — Taxman 

5. A Handbook of Business Communication — B.S.Nimavat, Ketan 

K. Gedia — Prakash Book Depot, Bareilly 

6. Essentials of Business Communication — Rajendra Pal and 

J.S.Korlhalli — Sultan Chand & Sons, New Delhi 

7. Effective Business Communication - Murphy G. A., Hildebrandt 
W. H.,  Thomas  J. P., Tata McGraw Hill, New Delhi 

8. A Handbook of Commercial Correspondence – A. Ashley – OUP, 
New Delhi 

9. Word Power Made Easy – Norman Lewis - Goyal Saab, New Delhi 
10. A Guide to Business Correspondence and Communication Skills – 

A.N. Kapoor – Sultan Chand & Sons, New Delhi 



11. Business Communication Today – Bovee & Thill  – Prentice-Hall, 
New Delhi 

12. Guide to Report Writing (Guide to Business Communication 
Series) – Netzley      & Snow –Prentice-Hall, New Delhi 

13. Contemporary English Grammar – David Green, McMillan 
Publication, Mumbai 

  



BB.Com. Semester III 
CC 204 : (Optional) : Commercial Communication (Optional) III 

 
Unit I  Text  : TThe Bridges  (Section I)  –  MacMillan Publishers 

IIndia Private Ltd, Mumbai 
(18)  

 [ One very long text based question with an internal 
option from unit I : Chapters : 1 to 3 ] 

 

   
Unit II  Banking Correspondence  (17)  
 (A)  Opening a Savings Account 

(B)  Error in the Passbook 
(C)  Intimating the Loss of a Debit Card / ATM Card and 
Requesting to block the Card 
(D)  A Request seeking Loan 

 

 [ One descriptive letter with an internal option from 
unit II ] 

 

   
Unit III  E--Communication  (18)  
 (A)  E-Commerce : Advantages and Disadvantages 

(B)  E-Meetings : Advantages and Disadvantages 
(C)  E-Governance 

 

 [ One descriptive question with an internal option from 
unit III ] 

 

   
Unit IV  (A)  Comprehension  (08)  
 [ Four questions having Two marks for each from unit 

IV (A) ] 
 

   
Unit IV  (B)  Commercial Terms  (09)  
 (1) Current Account (2) Bank Statement (3) Bank Rate 

(4) Circulating Assets (5) Tangible Assets (6) Intangible 
Assets (7) Arbitrage (8) Pivotals (9) Pay Order (10) Post 
Date (11) Reserve Price (12) Warranty (13) Reserve 
Fund (14) Guarantee (15) Ante Date (16) Indenture (17) 
Hypothecation (18) Right Shares (19) Referendam 
Contract (20) Guarantor 

 

 [ Student will have to re-write the sentences using the  



correct options provided in the brackets unit IV (B) ] 
 
CCourse Objectives: 
(1) To enable the students to develop linguistic competency through 

texts 
(2) To develop the skills of writing various banking letters in various 

situations and contexts 
(3) To make the students understand about the advantages and 

disadvantages of E-Commerce in the present global scenario 
(4) To make the students across about E-Commerce and its form 
(5) To develop comprehension skills among the students 
(6) To develop basic understanding of certain commercial terms used 

in daily commercial transactions 
 
 
Reference Book: 
1. English Communication – Madhumita Chakraborty, Sumita Puri, 

Jyoti Jakhar Dahiya, McMilllan Education, Ahmedabad 

2. Interactive English – Board of Editors, McMillan Education India, 

Ahmedabad 

3. A Textbook of English and Communication Skills – Dr. Richa 

Mishra and Dr. Ratna Rao, McMillan Education India, 

Ahmedabad 

4. Business Communication and Organisational Management by 

Rohini Aggrawal – Taxman 

5. A Handbook of Business Correspondence — A. Ashley — Oxford 

University Press. 

6. Media and Communication Management — C.S.Rayudu – 

Himalaya Publishing House, Mumbai. 

7. Business Correspondence and Report Writing — R.C.Sharma, 

Krishna Mohan — Tata McGraw-Hill Publishing Company 

Limited, New Delhi. 

8. Business Communication — K.K.Sinha — Galgotia Publishing 

Company, New Delhi. 



9. Business Communication Strategies — Monipally Mathukutty M. 

- Tata McGraw-Hill Publishing Company Limited, New Delhi. 

10. Business Communication (Principles, Methods and Techniques) 

Nirmal Singh — Deep & Deep Publishing Pvt. Ltd., New Delhi. 

11. Business Communication – Dr. S.V.Kadvekar, Prin. Dr. 

C.N.Rawal and Prof. Ravindra Kothavade - Diamond Publications, 

Pune 

12. Contemporary English Grammar – David Green, McMillan 

Publication, Mumbai  
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