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HEMCHANDRACHARYA NORTH GUJARAT UNIVERSITY, PATAN 
   C B C S : FOR B.COM PROGRAMME 

CC102 :: Fundamentals of Business Economics – II 
Programme Name Bachelor of Commerce  

Semester Second 
Course No CC 102 
Course Name Fundamentals of Business Economics –II 
Course Type CORE 

Effective From JUNE – 2020 

Objective  This course is meant to acquaint the students with the principles of 
Business Economics as re applicable in business. 

12.  

Unit No. Content Marks Credit  

1 

Perfect Competition 
Characteristics of perfect competition, revenue curves of firm 
under perfect competition, profit maximization and 
equilibrium of firm and industry. 

25% 0.75% 

2 

Monopoly 
Characteristics of Monopoly, revenue curves of firm under 
monopoly, determination of price under monopoly, 
equilibrium of a firm, comparison between perfect competition 
and monopoly, prince discrimination – profitability & 
possibility.   

25% 0.75% 

3 

Monopolistic Competition  
Meaning and characteristics, revenue curves of firm under 
monopolistic competition, price and output determination 
under monopolistic. 
Competition, product differentiations, selling costs, 
comparison with perfect competition, excess capacity under 
monopolistic competition. 

25% 0.75% 

4 

Factor Pricing  
Marginal productivity theory determination of wage rated 
under perfect competition and monopoly, exploitation of labor, 
modern theory of rent and modern theory of interest. 
Theory of Profit: 
Risk, Undertaking and innovation  

25% 0.75% 

Basic Readings : 
1. John P.Gould , Jr.and Edward P.Lazear, Micro economic Theory all india traveler, Delhi. 
2. Browning Edger K. and Browning Jacquenlence M: Microeconomic Theory and 

Applications, Kalyani, New Delhi 



3. Waston Donald S. and Getz Moloclim: Prince Theory and Its Uses, Khosla publishihng house, 
New Delhi 

4. Koutsoyianni A.: Modern Microeconomics, Macmillan, New Delhi. 
5. Rechard G, Lipsey : Introduction to positive Economics, ELBS, Oxford 
6. Stigler G: The theory of prince, prentice Hall of India. 
7. Nellis & Parker: The Essence of Business Economics, Prentice Hall, New Delhi 
8. Ferguson P R and Rothschild R and Ferguson G J: Business Economics, Macmillan, 

Hampshire 
9. Ahuja H L L Business  Economics, S Chand & Co, New Delhi 
10. Dewett  K K Modern economic theory, S Chand & Co Ltd New Delhi 
11. Ahuja H L Macro Economic Theory & Policy, S Chand  & Co Ltd New Delhi  

 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



HEMCHANDRACHARYA NORTH  GUJARAT UNIVERSITY, PATAN 
C B C S : FOR B COM PROGRAMME 

SE 102 F : Co-operation – II 
 

Programme  Name Bachelor of Commerce  
Semester Second 
Paper No. SE  102 F 
Course Name Co-operation-II 

Course Type SUBJECT  ELECTTIVE  
Effective From DECEMBER - 2020 

 
Unit 
No. Content  Weightage  Credit 

1 
Beginning and development of co-operative movement in 
India, origin and development of co-operative movement 
in Gujarat, Introduction of Amul, Introduction of GCMMF 

25 % 0.75 

2 
(A) Co-operative movement in foreign countries : 

Israel, Britain, Germany, Denmark, Italy 
(B) State and Co-Operative Movement 

25 % 0.75 

3 

(A) Function of Co-Operative agricultural and rural 
development bank  

(B) Function and related issued of urban co-operative 
bank, urban co-operative credit society and district 
co-operative bank.  

25 % 0.75 

4 
Achievements and drawbacks of Co-operation. Conditions 
for success of Co-operative movement. Report of the 
vaidyanathan committee report and patil committee report. 

25 % 0.75 

 

૧ સહકાર      િ̆. શીખ , ગઢવી, દોશી    

૨  સહકાર િસćાતં અને ƥયવહાર    િ̆. શીખ ગઢવી, (Ȼિુન, ˴થં િનમા½ણ બોડ½) 

૩  સહકારના િસćાતં  અને ƥયવહાર    િ̆, શાĘી, દવ,ે ̆ા.પચંોલી અન ેપરમાર  

૪  સહકાર� ƥયવƨથા અન ેવહ�વટ    હȢુમતરાય દ°સાઇ (Ȥ.ુરા.સહકાર� સઘં) 

૫ સહકાર દશ½ન      જગદ�શ Ⱥલુાણી , ̆Ⱥખુ ̆કાશ, અમદાવાદ  

  

6 Theory and Practice of Co-Operation in India  K.R.Kulkarni 

 And Abroad  

7 Co-operation in India     Dr. B.S.Mathur 

9  Co-operative movement in India & Abroad   Dr.N.P.Mathur 
10  Co-operation in India      Dr.C.B.Momoria 
11  New Dimension of Co-operative Management  G S Kamat    
12  Principles Practice and Problem Co-operation  T.N.Hazela  
 
 
 
 
 
 
 



HEMCHANDRACHARYA NORTH GUJARAT UNIVERSITY, PATAN 

B.COM PROGRAMME  

 CHOICE BASED CREDIT SYSTEM (C. B. C. S.) SYLLABUS  

CE- 102:Stress Relief Management 

 

Unit 

No. 

Course Content Weightage Credit 

1 Stress: Meaning and concept of stress, How to 

identify that you are in stress, stress and time 

management. Sources of stress Dimension of 

stress. Types of stress, 

Burnout: meaning, possibility of burnout, 

method to avoid burnout, difference between 

stress and burnout. 

25 % 1.00 

      2 Stress Causes and effects: Causes of stress, 

Effects of stress, How does stress affects 

performance. Job loss and unemployment 

stress, Tips for managing Unemployment 

stress, Strategies for coping with stress. 

    25% 1.00 

     3 Stress Management: Tips for stress 

Management, Tips for relaxation techniques, 

cognitive Behavioral therapy. Laughter 

Technique: Tips for bringing laughter, 

Relaxation and other techniques. The basic of 

quick relief from stress 

    25% 1.00 

      4 Measures to overcome stress: Meditation 

techniques, yoga, massage therapy, coping with 

stress of work, How to stop worrying. Relax 

techniques: Relax techniques for anxiety relief, 

Relaxation exercises and tips, steps for starting 

   25% 1.00 

Programme Name  Bachelor of Commerce 

Semester :- 2 TWO 

Course Code  CE 102 

Course Name  Stress Relief Management 

Course Type  CORE ELECTIVE (CE) 

Effective From June -2020 



a meditation practice. 

Reference Books:  

1. Prof. P.M. Shah , Stress Management:, Kumar Prakasan 

2. Stress Management: B.S.Shah prakasan.  

3. Edward A. Charlesworth,Ronald G. Nathan, Stress Management: A 

Comprehensive Guide to Wellness, Random House Digital, Inc. 

4. P. K. Dutta, Stress Management, Himalaya Publishing House Pvt. Ltd.   

 



HEMCHANDRACHARYA NORTH GUJARAT UNIVERSITY, PATAN 

B.COM PROGRAMME  

 CHOICE BASED CREDIT SYSTEM (C. B. C. S.) SYLLABUS  

SE- 102 :: Advanced Sales Management  

 

Unit 

No. 

Course Content  Weightage Credit 

1 Advance Sales Management and Sales 

Organisation: Meaning, Characteristics 

of Sales Management. Sales 

Organisation: Meaning, Nature, 

Departments of Sales Organisation, 

Types of Sales Organisation 

25 % 0.75 

2 Salesman’s Qualities and Duties: 

Qualities of Salesman’s, Duties of sales 

Manager, Rights of Sales Manager 

Structure of sales organization. 

25 % 0.75 

3 Personal selling: Meaning and 

objectives of Personal selling, 

Salesman’s Duties, Nature of salesman’s 

functions, Deciding sales force size, 

Sales force design: Territorial design, 

Product wise design, Customers wise 

design. 

25 % 0.75 

4 Salesman’s Remuneration: Salesman’s 

attitudes for remuneration, 

Management’s attitudes for 

remuneration, Necessities of Salesman’s 

Remuneration, Various methods of 

Salesman’s Remuneration. 

25 % 0.75 

 

Programme 

Name  

Bachelor of Commerce 

Semester :- 2 Two 

Course Code  SE 102 

Course Name  Advance Sales Management  

Course Type  SUBJECT   ELECTIVE (SE) 

Effective From June -2020 



 

Reference Books:  

1. D. C. Kapoor, Marketing and Sales Management, s. Chand Publication.  

2. Bill Donaldson Sales Management: Theory and Practice, Macmilan.  

3. Thomas N. Ingram , Raymond W. LaForge , Ramon A. Avila , Jr. Charles H. 

Schwepker , abd Michael R. Williams, Sales Management : Analysis and Decision 

Making, Taylor & Francis Ltd. 
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BB.Com. Sem : II 
CC: 108 : Business Correspondence 

 
Unit : I   Text  : TThe Colours of Life (Section II)  –  MacMillan 

PPublishers India Private Ltd, Mumbai 
(18)) 

 [ One very long question with an internal option 
from unit I : Chapter 1 to 3] 

 

   
Unit : II  Grammar  (17)) 
 (a)  Primary Auxiliaries (be, do, have) 

(b)  Tenses 
 

 [ Objective type questions with multiple choices 
from unit II ] 

 

   
Unit : III  Communication  (18)) 
 (a)  Process of Communication 

(b)  Barriers to Communication 
 

 [ One long question with an internal option from 
unit III ] 

 

   
Unit : IV  Business Letters  (17)) 
 (a)  Inquiry Letter 

(b)  Reply to the Inquiry 
(c)  Complaint Letter 
(d)  Adjustment Letter 

 

 [ One descriptive letter with an internal option from 
unit IV ] 

 

 
Objectives of the Course: 
(1)  To acquaint the students with the various facts of language 

usages and vocabulary. 
(2) To make the students aware about the basic concepts of grammar 

like primary auxiliaries, its forms and usages and Tenses in detail 
in order to concertise the grammar aspects of language. 

(3) To familiarise the students about the methodology and process of 
communication. 

(4) The syllabus also aims at clarifying the areas which prove 
obstacles in effective communication. Hence, the students are 



made aware about the barriers of communication so that they can 
overcome them in effective communication. 

(5) To acquaint the students with various day to day business letters 
and enabling them to draft various letters as per the situational 
demand. 

 

RReference Books: 
1. English Communication – Madhumita Chakraborty, Sumita Puri, 

Jyoti Jakhar Dahiya, McMilllan Education, Ahmedabad 

2. Interactive English – Board of Editors, McMillan Education India, 

Ahmedabad 

3. A Textbook of English and Communication Skills – Dr. Richa 

Mishra and Dr. Ratna Rao, McMillan Education India, 

Ahmedabad 

4. Business Communication and Organisational Management by 

Rohini Agrawal Taxman 

5. Essentials of Business Communication — Rajendra Pal and 

J.S.Korlhalli — Sultan Chand & Sons, New Delhi. 

6. Business Correspondence and Report Writing – R. C. Sharma & 
Krishna  Mohan   – Tata McGraw Hill, New Delhi 

7. Business Communication (Principles, Methods and Techniques) – 
Nirmal Singh – Deep & Deep Publications, New Delhi 

8. Effective Business Communication - Murphy G. A., Hildebrandt 
W. H.,  Thomas  J. P., Tata McGraw Hill, New Delhi 

9. A Handbook of Commercial Correspondence – A. Ashley – OUP, 
New Delhi 

10. A Guide to Business Correspondence and Communication Skills – 
A.N. Kapoor – Sultan Chand & Sons, New Delhi 

11. Business Communication Today – Bovee & Thill  – Prentice-Hall, 
New Delhi 

12. Guide to Report Writing (Guide to Business Communication 
Series) – Netzley      & Snow –Prentice-Hall, New Delhi 

13. Contemporary English Grammar – David Green, McMillan 
Publication, Mumbai 

  



BB.Com. Semester II 
CC 108 : (Optional) : Commercial Communication (Optional) II 

 
Unit I  Communication  (18)  
 (A)  Oral Communication : Advantages & Disadvantages 

(B)  Written Communication : Advantages & 
Disadvantages 
(C)  Objective of Communication 

 

 [ One descriptive question with an internal option from 
unit I ] 

 

   
Unit II  Basics of Business Letter Writings  (17)  
 (A) Structure (Layout) of a Business Letter 

(B)  Seven C’s of Business Letter: Regular & Occasional 
(C)  E-Banking 

 

 [ One descriptive question with an internal option from 
unit II ] 

 

   
Unit III  Communication for Employment  (18)  
 (A)  Drafting Job Application 

(B)  Drafting Resume / CV 
(C)  Tips for facing Interview 

 

 [ One descriptive question with an internal option from 
unit III ] 

 

   
Unit IV  (A) Business Letters  (10)  
 (a)  Inquiry Letter 

(b)  Reply to the Inquiry 
(c)  Complaint Letters 
(d)  Adjustment Letters 

 

 [ One letter with an internal option from Unit IV(A) ]  
   
Unit IV  (B) List of Words Commonly uused in Business  Related 

WWorks 
(07)  

 (1) Agenda (2) Backlog (3) Bankruptcy (4) Black Market 
(5) Budget (6) Bullion (7) Capital (8) Commission (9) 
Consignee (10) Creditor (11) Dead Stock (12) Deficit (13) 

 



Disbursement (14) Enterpreneur (15) Fiscal (16) 
Franchise (17) Gross (18) Lease (19) Liabilities (20) 
Lockout (21) Margin (22) Monopoly (23) Mortgage (24) 
Negotiable (25) Petty Cash (26) Power of Attorney (27) 
Promisory Note (28) Reimburse (29) Rebate (30) Subsidy 

 [ Multiple choice questions with options in the bracket 
from unit IV (B) ] 

 

 
CCourse Objectives: 
(1) To equip the students with the advantages and disadvantages of 

oral communication 
(2) To equip the students with the advantages and disadvantages of 

written communication 
(3) To enable the students to understand about  the basic structure 

and essentials of a business letter 
(4) To make the students aware about the courtesy elements of 

business letter 
(5) To enable the students to understand the basic elements of E-

Banking 
(6) To equip the students with the skills of drafting job application 

and resume / CV 
(7) To enable the students to understand the kilss to be developed 

while facing interview 
(8) To enable the students to learn about drafting inquiry letter, reply 

to the inquiry letter, compliment letter and adjustment letter 
(9) To enable the students to understand commercial terms commonly 

used in business letters 
 

Reference Books: 

1. English Communication – Madhumita Chakraborty, Sumita Puri, 

Jyoti Jakhar Dahiya, McMilllan Education, Ahmedabad 

2. Interactive English – Board of Editors, McMillan Education India, 

Ahmedabad 

3. A Textbook of English and Communication Skills – Dr. Richa 

Mishra and Dr. Ratna Rao, McMillan Education India, 

Ahmedabad 



4. Business Communication – Urmila Rai & S. M. Rai – Himalaya Publishing 

House, Mumbai 

5. Business Communication – Homai Pradhan & N. S. Pradhan – Himalaya 

Publishing House, Mumbai 

6. Business Communication – Asha Kaul – Prentice-Hall, New Delhi 

7. Essentials of Business Communication – Rajendra Pal & J. S. Korlahalli – 
Sultan Chand & Sons, New Delhi 

8. Effective Business Communication – Dr. S. K. Agrawal & Dr. P. K. Singh – 
Himanshu Publications, New Delhi 

9. Business Correspondence and Report Writing – R. C. Sharma & Krishna  

Mohan   – Tata McGraw Hill, New Delhi 

10. Business Communication (Principles, Methods and Techniques) – Nirmal 

Singh – Deep & Deep Publications, New Delhi 

11. Effective Business Communication - Murphy G. A., Hildebrandt W. H.,  

Thomas  J. P., Tata McGraw Hill, New Delhi 

12. Contemporary English Grammar – David Green, McMillan 
Publication, Mumbai  
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